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A technical study report and summary brief designed to help different audiences
understand the key findings of an evaluation of a state’s arts curriculum framework.




= o
0 P e e
e 0
a0 0 ger B0 o

HEALTH

Y AUTHORITY

é‘}!{%OREGON

o
5 0

-
e

e o

]
rn\““: o

e
i

e

o

OREGON STATE
OPIOID RESPONSE 3

EVALUATION REPORT

-

o
o Prepared by

Paul Smokowski
DECEMBER 2024 R M C Alethea Chiappone
RESEARCH RMC Research Corporation e L
Portland, OR 97201-5106

ot

o 7
e
o
e

s+

e,
W
e

6%

b

An evaluation report that uses high-impact data visualizations to convey
the information the client needs to understand to make important decisions.
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Research shows that visual representations
of data help people understand the story in
the numbers. Whoever your audience is,
you need persuasive graphics that convey
information quickly and clearly.

An infographic brief that displays quantitative survey data in a way that facilitates
quick comprehension and the comparison of youth health trends over time.




OAC Members Were Happy to Participate

On average, OAC survey respondents agreed with positive
statements about the council, Respondents most strongly agreed
that they were comfortable voicing an opinion in OAC meetings
and were happy to participate on the council. Respondents did not
agree that participating on the OAC was what they expected and
that OAC members treat each other with respect.

Their collective strength is, ‘Here's
‘aspectrum of harm reducion and
substance use, and here's lical
and substance use disorder’ No
matter what the spectrum is,
everybody wants change, and
they have a voice to say, ‘This is
the change | want to see.”

Some OAC members noted gaps in representation, particularly
traditional treatment providers (“existing treatment systems, such
as counselors and clinical supervisors"), the criminal legal system
(public defenders and law enforcement), the community at large, OACLEADER
and harm reduction specialists. Several survey respondents also

noted the OAC lacked representatives who had with policy and

governing experience and supplementary training in systems of

rulemaking, public procurement, and grantmaking.

In terms of demographics, respondents noted that the Asian
American and Pacific Islander communities were underrepresented
and suggested a need for more Latin diversity and youth
representation.

Most OAC survey respondents were positive
about the council, though participation was not
what they expected

| am comfortable voicing an opinion in OAC meetings

1 am happy to participate on the OAC

1 am comortable voicing disagreement in OAC meetings
‘The OAC's decisions are objective ———®
‘The OAC incorporates my feedback in decisions —_—e
The OAC has enough information to make informed decisions ———————————@)
e — ]
—e

STRONGLY DISAGREE STRONGLY
DISAGREE AGREE

OAC members treat each other with respect
Participating on the OAC was what |

POLICY BRIEF | LEADING WITH A COMMUNITY OVERSIGHT AND ACCOUNTABILITY COUNCIL H

DECRIMINALIZING DRUG USE IN OREGON

POLICY BRIEF

LEADING WITH A

COMMUNITY OVERSIGHT
AND ACCOUNTABILITY COUNCIL

The community-led
Oversight and
Accountability Council
(OAC) was foundational
to the goals of the ballot
measure to include
those most impacted

by criminalization in

the governing process
for expanding access

to services.

FEBRUARY 2023
https://ww

drugdecrimoregon.org/

Oregon’s OAC Met the
Diversity Goal of the

Drug Addiction Treatment
and Recovery Act (DATRA)

OAC membership was intentionally
diverse in terms of lived experience,
regional representation, race, ethnicity,
and approach to substance use services.

Nearly 92% of survey respondents were
familiar with the membership of the OAC.
Most agreed that OAC membership was
racially and ethnically diverse (77%);
regionally diverse (73%); and diverse in
beliefs about harm reduction, treatment,
and recovery (61%). An OAC leader
pointed to the diversity in background

as a key strength of the group.

Health

Comagine

OAC Members Struggled With t
Demands of the Role

OAC members spent a considerable amount of time conducting
council business. Interviewees stressed that prior to joining the
coundil they had been unaware of how demanding the role would
be, and several had did not realized the role was public facing.

Ididn't anticipate weekly meetings.

I thought, ‘Well, I'm going to apply
tobe on a council. We'll probably
meet monthly. OHA wil prepare a
ot of things and bring them to us for
votes and approval but | had no
H idea that | would actually feel like

ctime OHA empl
19 hours a week e OHA employee.

6” oicuenes
The average number of hours OAC members

reported spending on council-related tasks.

The average of the least hours of council work per week reported
by OAC members was 3 hours, whereas during weeks with the
most amount of work members reported spending an average
of 35 hours on OAC-related tasks.

Two thirds reported being able to work on OAC-related tasks at
their primary workplace at least some of the time.

Recommendations

Overwhelmingly, OAC members pointed to a need to
clearly state expectations throughout the recruitment
and implementation processes.

®  When recruiting new members, provide position
descriptions that clearly state the responsibilities
and expected time commitment.

Offer training on governing processes that
are likely to be unfamiliar to members.

Provide independent facilitation of the process
with a trauma-informed approach.

n Jost Trust and Char
6 ai2hors, anl e

content developed by Comagine Health

A thoughtfully designed policy brief helps decision makers understand the experiences
and insights of a state council tasked with improving access to health services.
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Arts Curriculum Framework Survey

A
Your opinion matters—tell us what you think!

What school does your child attend?

To effectively collect data you need
customized tools to engage your audience,
and when it's time to present the findings
you need expertly crafted products to
deliver the message to decision makers. ; 3 - What s yourrole?

O Teacher

O Clear Lake Elementary School

O Longview Lake Elementary School

O Lincoln Elementary School

O School leader

O District leader

Eye-catching, brand-consistent recruitment materials and data collection tools that clearly
communicate pertinent information, instilling confidence and increasing participation rates.
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An engaging presentation slide deck that helps state officials understand and discuss
the effectiveness of a public health messaging campaign to reduce risky behaviors.



PRIME-<)

any positive change

Branding &
Custom Products

(&
Two common providers used by PRIME+ peers y are ready
P<ople tajy 4,

Nductie _O 9h fegrg_
Boulder Care " Optiong the let them

the
2 Connecteq " Moose,

OHSU HRBR
(pronounced harbo

“Bridge” clinic that gets
people stabilized, helps
transition to local provider

Offers ongoing tele-bupe
beyond stabilization

Virtual peers and pop-ins

Help with bridge doses provide additional support

when a person has a gap

Effective branding reflects your Accepts any/no insurance
organization or project's character and (503} 494-2100

Open Saturdays

(888) 595-5427

. . 0 _na . and bety, aPproach
objectives. You need a distinct visual M-F 10 am-7 pm M- 9am-6pm O
e g . Saturday 12 noon-5 pm Utong, fde
identity that resonates with your target M9 inirangs 1O ang

Harm Reduction BRidges learn more at " When othe,

audience and inspires confidence. snsmboulder care/start

to Care (HRBR)

QTIP Complete a Release of Information (ROI} with HRBR or Boulder so you can 1w
communicate directly with the tele-bupe peer or coordinator about the person. —d ] o

Other options include Ideal Options, Bicycle Health, and local providers that offer telehealth.

s ™

content developed by Comagine Health

A custom logo and color palette designed to ensure that important communications
are readily identifiable by service providers implementing a community program.
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A vibrant guide that provides actionable information, ideas, and resources
for events recognizing the achievements of exceptional schools nationwide.



E= An official website of the United States government Here's how you know v

National Blue Ribbon Schools

Learning from Great American Schools since 1982

Social Media &
Website Content

56% with 40% or mo}

School Level

. @
5%

Using digital platforms to connect, collect \ 2. Ton | 5
data, and share information is the norm N\ | ‘ e frwX
. - N T 1 w7 Geographic Locale
now. You need messaging crafted for the h L e G
technical specifications and culture of s IOVRIRRE - j >
today’'s communication channels. ' WA oo oo e FOTC
- US. VIRGIN ISLANDS (VI) 1 ant to learn more?

Multiplatform social media templates and accessible website content created
to celebrate, inform, and connect a national education program'’s award winners.
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THE PATHS MISSION

rvention me
eloped by Oregon Health & Science

SU) in collaboration with
vartners. Peer support specialists with
lived experience assist people who
use drugs to access hepatitis C (HCV)
and syphilis testing, facilitate
telemedicine HCV treatment, and
support participants with medication
adherence. O
streamlined, Ic

WHAT DOES
PATHS OFFER? £

%
%

N

y

Reduced Delays
» Standing, streamlined lab
orders so peers can bring
participants directly to lab

= Typically, same-day
unscheduled TeleHCV
cian visits (‘walk-ins")

e model was tested in a Nation:
of Health-funded randormized
that der
treatment initiation and
mplementation by

s and
OHSU PATHS impler

training, techn 2
on. Oregon Health Authorit

|
clinical coordina
(OHA)is funding

through Oregon d
Heal

vices Administration State

TESTING

PATHS PEERS
THS CLIEN,
@RTHS CLIEN

vs TeleHCV

ithin 6 months

85%

Participants started HCV meds

nts cleared HCV
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the cryptic, guide the lost, and
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